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Source: McKinsey COVID-19 B2B Decision-Maker Pulse #2, 4/20—-4/28/2020 (n = 3,755)
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@2 Services

3.0 Suggested Solution

3.1 Consulting

3.2 Digitalizing Marketing Materials
3.3 SEO + SA (Pull marketing)

3.4 DA + SNS Ad. (Push marketing)
3.5 Analytics & Feedback
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INZI Electrification Products

Your True Partner

We don't just deliver products.

We take responsibility for whole process of supplying to our partners.

As atrue partner, we make your best performance our pursuit.

Intro

WHY MAKING
A TRUE PARTNER

Company analysis,

SHIP?

eed to build

According to

he ec rden o

strate tnershi yster

especially in three sectors: R&D, manufacturing and value chain integration.

The need for partnerships

Most OEMs do not have all the required capabiliies, such as the ability to develop software

p vhouse. form
the ecosystem, including those for BEV design, manufacturing, and eompenent solireing.
il also allow the burden of untilthey
achieve sufficient scale.
By focusing ductions in R&D, pracesses,

and value chain integration, companies may realize profitability and put themselves
Ina stronger position s the BEV market gains traction.

INZI CONTROLS

R&D Excellence

RED partnership can reduce additional costs in RED
companies, at the same time increase R&D efficiency
of OEMs by 15 to 20 percent.

Dedicated Manufacturing

Manufacturing partnership can defer
capital expenditure by 25 percent.

Value Chain Integration
Value chain integration by strategic partnerships.
can reduce total vehicle costs by 2 to 3 percent.

, White pape

IYX K22 &

01 Why Making a True Partnership?
Point 01

R&D EXCELLENCE

We have been actively investing solutions to provide components
with proven quality and increase the R&D efficiency of our partners.

Are you looking for
R&D partner for xEV solutions?

OEMs need to form strategic partnerships for R&D to allow them to share
the burden of capex spending since most OEMs do not have all the
required R&D capacities. This can also increase R&D efficiency for both
OEMs and their partners by focusing on their targeted solutions.

02 TS Soutions

Coolant
Control Valve

o Tachnology

e has a ful

INZI's coolant control vah
for all powertrains: internal corn

gine, hybrid engine, battery electric vehicle

Battery Solutions

RED Investment

Our 30 battery research specialists have been

tiv P g with OEMs and cell
to provide the best quality battery solution.

Simulation & Validation
With more than 220 items of test equipment, we

provide independent and reliable testing services for
your convenience, including a reliability validation

process and robust design engineering.

Thermal
Management Solutions

Integrated TMS Parts & Modules
Based on our active RED investmen
management solutions for more than 40 years, we
provide integrated TMS parts and modules by
considering the partner's condition. We have various
line ups for TS parts and full capacity of TMS
module by having optimization of cooling efficiency
in system level, compact layout, and lower cost and
weight.

in thermal

01 Valve Sealing

02 Actuator

03 Control Logic

Coolant flow agtimizes weh Shing
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rabotic surgery
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WILEY

The International Journal
of Medical Robotics
and Computer Assisted Surgery

itor-in-Chief; Clive Loughlin, Technical Editor

LATEST ISSUE >

> Volume 17, Issue 1
®  February 2021
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